
 

• How well you both understand 
your investments. Whether 
you both know where official 
documents are located and 
have all necessary account 
information. 

 
Preparing for retirement can be a 
major challenge. Making sure 
you and your other half are in 
agreement and working toward 
common goals may help you 
avoid wasted effort and lost op-
portunities. 
 
1–3) financial-planning.com, 
June 29, 2011 
 
The information in this article is 
not intended as tax or legal ad-
vice, and it may not be relied on 
for the purpose of avoiding any 
federal tax penalties. You are 
encouraged to seek tax or legal 
advice from an independent pro-
fessional advisor. The content is 
derived from sources believed to 
be accurate. Neither the informa-
tion presented nor any opinion 
expressed constitutes a solicita-
tion for the purchase or sale of 
any security. This material was 
written and prepared by Emer-
ald. © 2012 Emerald Connect, 
Inc. 

A recent survey suggests that 
many couples are not communi-
cating clearly about retirement 
goals and strategies, even as 
they approach retirement age. 
The couples surveyed were at 
least 46 years old with a mini-
mum annual household income 
of $75,000 or at least $100,000 
in investable assets.1 

 
Only 41% said they handle deci-
sions on retirement savings and 
investments together, and 73% 
disagreed on whether they had a 
detailed strategy for retirement 
income. Many couples also dis-
agreed on when they would retire 
and whether they would continue 
to work in retirement.2 

 

In general, wives expressed less 
confidence than husbands about 
handling retirement-related finan-
cial decisions (see chart). This 
trend is of special concern consid-
ering that women often have 
longer life expectancies than men 

and may eventually have 
to make financial deci-
sions on their own.3 
 
Talk It Over 
 
Recognizing and working 
through these kinds of 
issues could help prevent 
unpleasant outcomes. Even if you 
and your spouse communicate 
well about retirement, it may be 
helpful to discuss these basic top-
ics: 
 
• When each of you plans to re-

tire. Where you would like to 
live. What kind of lifestyle you 
envision. 

 

• Whether either or both of you 
plan to continue with some type 
of work. 

 

• How much income you expect 
when you retire, your expected 
sources of income, and your 
confidence in the amounts they 
could provide. 
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• Have you talked to 

your spouse about 
your retirement plans 
recently? Take a look 
at some topics to 
discuss! 

• Check out some of 

the trends that are 
continuing to weigh 
down economic 
growth. 

• Do your know the 

difference between a 
growth stock and a 
value stock? Read on 
to find out! 
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Overall consumer spending still 
accounts for about 70% of gross 
domestic product, but some gov-
ernment statistics suggest that 
consumers may have reduced 
spending drastically in recent 
years, especially on purchases that 
are not considered absolutely nec-
essary.1 

 
According to a report from the Fed-
eral Reserve Bank of New York, 
discretionary service spending 
(which excludes basic needs 
such as housing, food, and 
health care) dropped almost 
7% since the beginning of 
the most recent downturn 
and has yet to recover sig-
nificantly. Going back many 
decades, this category of 
spending had not fallen 
more than 3% per capita 
during past recessions.2 

 
The employment situation, 
historically high household 
debt, and a general lack of 
confidence may be affecting 
the average consumer’s abil-
ity and willingness to spend 
— a trend that could con-
tinue to weigh down eco-
nomic growth. 
 
Lost Buying Power 
High unemployment and several 
years of slow wage growth mean 
that many consumers simply have 
less money to spend. Midway 
through 2011 and one year into the 
economic recovery, national average 
wage levels were nearly the same as 
they were at the beginning of 2008.3 
High gas prices in the first half of 
2011 also ate into disposable in-
comes and forced many consumers 
to forego discretionary purchases 
such as furniture, vacations, and 
restaurant meals.4 

A Thin Debt Cushion 
In the past, consumers have often 
added debt, even during lean times, 
so they could continue to spend. But 
debt levels have risen to such a point 
that many American households may 
not be in a position to rely on bor-
rowing. 
 
The household debt-to-income ratio 
(after taxes) peaked at 135% in the 
third quarter of 2007 and fell to 
119% by mid 2011. By comparison, 

it averaged only 89% in the 1990s. 
Highly leveraged consumers who 
must devote a larger portion of their 
incomes to paying off debt may have 
little choice but to limit spending on 
other goods and services.5 

 
Shaken Confidence 
Even consumers who have not faced 
job losses or other types of financial 
difficulties may have seen their net 
worth and/or confidence damaged by 
housing price declines, global finan-
cial crises, and general economic and 
market uncertainty. It’s possible that 
a lingering lack of consumer confi-

dence is one of the reasons why 
many people have been slow to 
return to their old shopping habits. 
 
Consumer spending usually falls 
during an economic downturn. 
Generally, this is followed by the 
emergence of pent-up demand and 
a rise in consumer spending, which 
is normally a significant driver of 
growth during recoveries.6 How-
ever, it’s unclear how long it will 
take for hard-hit consumers to re-

gain the financial strength 
and confidence to resume 
spending — or how much 
more consumption may be 
needed to help propel the 
economy forward. 
 
1, 4) The New York Times, 
June 27, 2011 
2) The New York Times, July 
16, 2011 
3) CNNMoney, July 27, 
2011 
5) The Wall Street Journal, 
July 15, 2011 
6) The New York Times, July 
19, 2011 
 

The information in this arti-
cle is not intended as tax or legal 
advice, and it may not be relied on 
for the purpose of avoiding any 
federal tax penalties. You are en-
couraged to seek tax or legal ad-
vice from an independent profes-
sional advisor. The content is de-
rived from sources believed to be 
accurate. Neither the information 
presented nor any opinion ex-
pressed constitutes a solicitation 
for the purchase or sale of any se-
curity. This material was written 
and prepared by Emerald. © 2012 
Emerald Connect, Inc. 

Are Consumers Holding the Keys                         
to a Better Economy? 
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More than half of Americans have 
direct investments in the stock 
market, and it’s probably safe to 
say that they would like their in-
vestments to grow.1 Most inves-
tors would also like to believe 
their investments have value. 
 
So what does it mean to invest in a 
growth mutual fund or a value mu-
tual fund? The labels “growth” and 
“value” reflect different investment 
approaches that mutual fund manag-
ers use when making portfolio deci-
sions. 
 
Two Strategies for Pursuing Re-
sults 
Growth stocks are companies that 
appear poised to grow. These com-
panies generally do not pay divi-
dends because they are more likely 
to reinvest profits. A growth com-
pany may be on the verge of a mar-
ket breakthrough or acquisition, or 
may occupy a strong position in a 
growing industry. Generally, 
smaller companies have more poten-
tial to grow, but a larger company 
may also be a growth stock. As you 
might expect, growth stocks carry 
substantial risk. 
 
Value investing tries to identify 
companies that are undervalued by 
the market. Their stock prices may 
be lower in relation to their earn-
ings, assets, or prospects. Estab-
lished companies may be more 
likely to be considered value stocks 
than newer companies, and value 
stocks may pay dividends. When 
purchasing a value stock, the fund 
manager expects that the broader 
market may eventually recognize 
the value of the company, poten-
tially causing the share price to rise. 
One of the risks is that a stock that 
is undervalued as a result of prob-

lems with the 
company or the 
industry may not 
be able to recover 
from the setback. 
 
Many mutual 
funds that focus 
principally on 
value or growth 
stocks commonly 
have the word 
“value” or 
“growth” in the 
names. Blend mu-
tual funds may 
include both types 
of stocks. The 
return and princi-
pal value of stocks 
and mutual funds 
fluctuate with 
changes in market 
conditions. 
Shares, when sold, may be worth more 
or less than their original cost. 
 
Historical Performance 
From 1981 to 2010, the average an-
nual return for large-cap value stocks 
was about 2.1% higher than the aver-
age annual return for large-cap growth 
stocks. Yet growth stocks outper-
formed value stocks in 13 years of this 
30 year period (see chart). Past per-
formance is no guarantee of future 
results. 
 
This suggests that holding both growth 
and value funds in your portfolio may 
help you take advantage of a variety of 
market conditions. We can help you 
determine whether growth or value 
investments — or both — may be ap-
propriate for your portfolio. 
 
Mutual funds are sold by prospectus. 
Please consider the investment objec-
tives, risks, charges, and expenses 

carefully before investing. The pro-
spectus, which contains this and 
other information about the invest-
ment company, can be obtained 
from your financial professional. Be 
sure to read the prospectus carefully 
before deciding whether to invest. 
 
1) Gallup, 2011 
 
The information in this article is not 
intended as tax or legal advice, and 
it may not be relied on for the pur-
pose of avoiding any federal tax 
penalties. You are encouraged to 
seek tax or legal advice from an 
independent professional advisor. 
The content is derived from sources 
believed to be accurate. Neither the 
information presented nor any opin-
ion expressed constitutes a solicita-
tion for the purchase or sale of any 
security. This material was written 
and prepared by Emerald. © 2012 
Emerald Connect, Inc. 

Growth, Value, or Both 



 

I cannot believe we are already at the end of January!  This month flew by, I am happy we have not 
had any significant snowfall yet!  I traveled to Canada for the long Presidents Day weekend a few 
weeks back to Victoria, BC.  It is the island off the coast of Canada, also known as, Vancouver Island.  
It is a very beautiful destination, but a very long trip!  I was on 3 separate flights and the trip was 12 
hours, but well worth it.  We ventured over the Vancouver for a day trip, what a booming city that is!  
It was just ranked as the 2nd most expensive city in the world behind Hong Kong.  The Real Estate 
market didn’t skip a beat and is still on fire there, unlike the neighboring US market. 
 
I have several workshops on Social Security Planning and I am teaching a course “Retirement Plan-
ning Today” set up for the months of February and March if anyone is interested in attending please 
call the office, they are listed below: 
 
Two Night Class – “Retirement Planning Today” - at Temple University, Ft. Washington Campus 

Thursdays Feb. 23 & March 1 
Wednesdays Feb. 29 & March 7 
6:30 p.m. to 9:30 p.m. 
 

Workshops – “Savvy Social Security Planning for Boomers” 
 Lower Providence Public Library  Wissahickon Valley Public Library 
 Thursday, March 22nd 6:30-7:30 pm  Wednesday, March 28th 7:00-8:00 pm 
 Saturday, March 24th 12:30-1:30 pm  Saturday, March 31st 10:00-11:00 am 

From  
Raymond’s  
Desk 
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What’s New at Brandywine 

Happy New Year everyone! I am definitely ready for a fresh start. I have a crazy feeling that this is 
going to be a really good year. 
 
I saw a psychic, who is pretty well-known around here, back in August, who said that all these won-
derful things are going to happen to me in my 30’s and guess whose turning the big 3-0 this year?? 
Ding, ding, ding, you guessed it, me! Apparently I am supposed to meet my future husband this year, 
who is supposed to be really tall, dark and handsome, which my 5’7” boyfriend, of 7 years was not 
very happy to hear.  She also said she sees me having two children in the next couple of years, which I 
find outrageous, since that maternal instinct gene, I was supposed to get in my early to mid-20’s, still 
hasn’t kicked in yet and does not appear to be on it way anytime soon. Lastly, she said she saw me 
being very successful by time I turn 34, which is great news because who wouldn't want to hear they 
are going to be successful? The bad news is that I have to wait four years to see it, but I will take suc-
cess whenever I can, so I can wait!  
 
Besides my visit to the psychic, I still feel super positive that good times are coming our way again, so 
cheers to new year everyone!  

From  
Jill’s 
Desk 


